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AdWords Fundamentals

By Academy for Ads Published Sep 22,2017 3.7hr
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ch AdWords Shopping | AdWords Video

AdWords Display  AdWords Mebile  AdWaerds Sei

AdWeords Fundamentals covers basic and intermediate concepts, including the benefits of
online advertising and AdWords, and best practices for managing and optimizing AdWords

campaigns.
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AdWords Fundamentals

g

Academy for Ads Published &

AdWords Display  AdWords Mol

AdWards Fundamentals covers basic and intermediate concepts, including the benefits of
online advertising and AdWords, and best practices for managing and optimizing AdWords
campaigns

Pass the assessment and earn an achievement ~
Ready to test your AdWords knowledge? Click to get started.
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() AdWords Fundamentals Assessment 7151

Study AdWords Fundamentals ceom A

Learn the basics of AdWords

Choose where customers see your ads
®
([J

Create effective text ads 4 mins

Enhance your ads with extensions 12 mins
Choose the best campaign types cmins
Organize your account for success 11 mins

Reach customers with targeting

Control which searches trigger your ads

1
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k[,’ Help customers find you 12mins
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